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OTTER project 

 

Funded under the EU’s Horizon 2020 research and innovation programme, the OTTER project aims 

to enhance the understanding of Education Outside the Classroom (EOC) methods and 

pedagogies and how they can help improve the acquisition of scientific knowledge and 

transferable skills in students, specifically in the field of environmental sustainability and the 

reduction of plastic waste. It aims to increase interest in scientific topics among young people, while 

also contributing to the range of innovative educational projects and the increase of scientific 

citizenship within the EU. 

 

OTTER aims to strengthen educational outside-the-classroom (EOC) networks within Europe, 

connecting experts from four different regions within the continent (Finland, Hungary, Ireland and 

Spain). The strengthening of these networks will be utilised to carry out a programme of EOC pilot 

schemes and analysis of the effect they have on the performance of participating students, including 

their levels of sophisticated consumption and scientific citizenship, to increase understanding of the 

effects of education outside the classroom on EU citizens. The pilot schemes will share a common 

theme revolving around issues of plastic waste and recycling in order to build upon recent momentum 

in tackling related global educational, social, and environmental issues and due to the close 

relationship between reducing plastic waste and the need for more sophisticated consumers.  
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 Objective 

To ensure effective dissemination and communication, Work Package 6 has the overarching aim of 

maximising project’s visibility, engaging target groups, increasing public literacy and awareness of 

Education Outside the Classroom (EOC) methods, as well as disseminating the project results and 

recommendations developed over the lifetime of the project. Within WP6, Task 6.2 is dedicated to the 

design and production of OTTER dissemination materials.  

 

The aim of this document is to give a first overview of all dissemination materials developed over 

the first six months of the project.  

 

D6.2 will be a living document that will reflect the materials developed along the entire lifetime of 

OTTER from M1 (September 2021) till M30 (February 2024), specifying for each item the type of 

audience targeted. OTTER dissemination materials are supporting the OTTER Dissemination and 

Communication Plan (D6.1) and strictly following the OTTER Visual Identity Brand Guidelines (D6.1). 

 Target Groups 

As highlighted in D6.1, main target groups needed to reach OTTER’s objectives of dissemination and 

communication are: 

• General public; 

• Relevant national authorities (Hungary, Spain, Finland and Ireland); 

• EOC practitioners; 

• Schools, students and parents; 

• Scientific community. 
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Overview 

General online dissemination materials with information about OTTER project, the consortium, 

objectives, and other relevant information related to science education and EOC methods, are 

constantly produced and disseminated through OTTER social media (Twitter, and Instagram). 

Furthermore, O   R’  w b     has just been launched, where more dissemination materials will 

be published including blog posts. During this period, a video was created introducing what OTTER 

is about, and a digital flyer has been created. 

• DIGITAL MATERIAL FOR SOCIAL MEDIA 

Description: several eye-catching posts with appealing news and information related to the OTTER 

project (example in Fig. 1) are released on weekly basis in OTTER’s social media. Besides introducing 

the project to the general public and our target audiences, some awareness campaigns have been 

also launched related to the interests of the project. Example of this is the ‘Women in Science’ 

campaign (Figure 2) for the Women in Science celebration day (February 11th).  

Target Audience: All target groups  

Dissemination point: OTTER Twitter and Instagram. 

Figure 1.  Example of OTTER content for Instagram.  

 

https://twitter.com/OTTER_EU
https://www.instagram.com/otter_euproject/
https://otter-project.eu/
https://www.instagram.com/otter_euproject/
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Figure 2. Example of an awareness campaign launched in Twitter for the 

‘W        S       D y’.  

 

• VIDEOS 

Description: A first video has been created, aiming at introducing OTTER project, its planned 

activities, its goals, the geographical area and target groups (Fig. 3). This will be the most important 

video to promote OTTER as it gives a wide overview of the project. However, along the 

implementation of OTTER, other shorter and more targeted videos might be created for promoting 

specific actions and results.  

Target Audience for launch video: All target groups  

Dissemination point: OTTER social media (Twitter and Instagram) and website.  

 

  

https://t.co/Jf5k33gJXD
https://twitter.com/OTTER_EU
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Figure 3. Snapshots of OTTER launch video 

 

 

 

 

 

 

 

 

 

 

https://t.co/Jf5k33gJXD
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• DIGITAL FLYER 

Description: The project prioritizes electronic communications, motivated by ease of scalability and 

respecting the environment. Despite that, when needed and depending on the target group, printed 

material will also be used. An informative digital flyer (Fig.4) was developed to present the OTTER 

project and its objectives to a broad audience, and it is downloadable from our Media section in our 

website.  

It was designed to be eye-catching and easy to read. In terms of content, these materials contain the 

general description of the project, the approach, the aim and the main phases to reach the objectives. 

The flyer is meant to be used by all partners in any dissemination event or action they are carrying 

out.  

Target Audience: All target groups 

Dissemination points: Meetings with schools, conferences, other relevant events, meetings, 

available on the website for downloading by users etc. 

 

 
Figure 4. Digital flyer developed for OTTER 

 

 

* The general flyer shown above will also be translated, on request of partners, to the languages: 

Hungarian, Finish and Greek.  

 

https://otter-project.eu/assets/content/OTTER-Digital-Flyer.pdf
https://otter-project.eu/assets/content/OTTER-Digital-Flyer.pdf
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• DIGITAL POSTER 

Description: The project also created a digital poster to announce the OTTER project and attract a 

broad audience to our channels. Similar to the flyer, it also followed the eye-catching and easy to be 

read approach, to call the attention of the viewer. There are two versions made as shown in Figures 

5 and 6, to be used by partners in events, relevant conferences, and schools. An informative version 

of this poster with more detailed information on OTTER’s objectives and activities is to be made in 

the following period. 

Target Audience: All target groups 

Dissemination points: Meetings with schools, conferences, relevant events, meetings, etc. 

 
 

Figure 5. Version 1 of the digital poster developed for OTTER  
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Figure 6. Version 2 of the digital poster developed for OTTER  

 

• DIGITAL PPT 

Description: As part of the launching campaign for introducing OTTER project to the targeted 

audiences, we prepared a general power point with all the key information of the project: general 

description, approach, the aim and the main phases to reach the objectives, target groups, consortium 

and channels. This presentation is in hands of all partners of the consortium, which they are using to 

talk to the local target groups.  

Target Audience: All target groups 

Dissemination points: Meetings with schools, conferences, relevant events, meetings, etc. 
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 Figure 7. General PPT for OTTER  
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• PRINTED LEAFLET 

Description: An informative booklet style leaflet (Fig.8-9) was developed to present the OTTER 

project and its objectives to a broad audience. The printing of this flyer will be limited to the number 

of requested flyers per partner as the digital version is prioritized.  

It was designed to be eye-catching and easy to be read. In terms of content these materials contain 

the general description of the project, the approach, the aim and the main phases to reach the 

objectives. The flyer is meant to be used by all partners in all the different events and dissemination 

actions they are to carry out. 

Target Audience: All target groups 

Dissemination points: Meetings with schools, conferences, relevant events, meetings, etc. 

 

 
 

Figure 8. OTTER flyer mockup 
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Figure 9. All -pages leaflet   
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* The general flyer shown above will also be translated, on request of partners, to the languages: 

Hungarian, Finish and Greek.  

 

 

• PRINTED POSTER 

Description: The same poster created to be screened digitally, was designed to be able to print it. 

This poster is to announce the OTTER project and attract a broad audience to our channels. Similar 

to the flyer, it also followed the eye-catching and easy to be read approach, to call the attention of the 

viewer. Figure 10 shows how it would look printed, to be used by partners in whichever platform and 

event they consider relevant. An informative version of this poster with more detailed information on 

OTTER’s objectives and activities is to be made in the following period. 

Target Audience: All target groups 

Dissemination points: Meetings with schools, conferences, relevant events, meetings, etc. 

 

 

Figure 10. Mock-up of the poster announced  
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• PRINTED ROLL-UP 

Description: A roll-up has been prepared (but not yet printed) in case OTTER is presented at events 

where we could have a stand. The purpose of this is to attract audience from far away and to easily 

understand what the project is about. Figure 11 shows a mockup of how it would look printed, in case 

partners require so for dissemination purposes. 

Target Audience: All target groups 

Dissemination points: Meetings with schools, conferences, relevant events, meetings, etc. 

 

 

F        . O   R’    ll -up 
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• MERCHANDISE 

Description: A series of different gadgets have been designed for potentially creating them if an event 

or action requires so. These mock-ups shown in Figure 12 are examples of the merchandise products 

OTTER could have. However, based on future promotion and participation of OTTER in events, we 

will either choose one of these, or adapt them/create others if needed. 

Target Audience: All target groups 

Dissemination points: Meetings with schools, fairs, conferences, relevant events, meetings, etc. 

 

 

Figure 12. Potential merchandising for OTTER  
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In the upcoming period (until M12), there are several dissemination materials planned including: 

o Continuation of social media campaigns; 

o Launching of OTTER’s Newsletter; 

o Translation of flyers; 

o Materials needed for the Hub; 

o Branding materials; 

o Informative poster; 

o Blog posts; 

o Launching of OTTER’s Tik Tok social channel. 

 

 

* This document will keep being updated during the project and the second version is to be 

submitted by M18. 
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Contact 

 

  https://otter-project.eu/ 

 
@otter_euproject 

 @OTTER_EU 

© Cottonbro 

https://www.instagram.com/otter_euproject/
https://twitter.com/OTTER_EU

